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Tourism is an incredibly important component of Vietnam’s economy. This industry has been steadily growing over the past decade; however, very few tourists arrive from North America. As a result, we want to convince adventurous young Americans that Vietnam is the newest tourist hot spot.

We want to generate awareness of Vietnam as a desirable tourist destination and ultimately increase American tourism to Vietnam.

Target Audience: The target audience for these ads will be targeting people with specific lifestyle choices, not any specific travel company. The people we are looking for will tend to be young professionals mostly between the ages of 25 and 35. These people will have been out of school long enough to have a stable job and a decent amount of money saved up to pay for a trip. Ideally I would target couples without children. These people tend to be more adventurous, looking for one last hoorah before settling down into a quiet family life. I would also be looking at important psychographics the target market must have. I want people who are adventurous and well educated who are looking to explore an unusual destination while also being able to appreciate the country both for its natural beauty as well as its cultural heritage.

What am I selling? It is important to note that the selling point here is not Vietnam itself. I am selling an idea of freedom, adventure, and memories that will last a lifetime. 

Most important information: The most important thing I want to convey to the target market is that everything they have ever believed about Vietnam is false. It is a country full of contradictions, which delivers everything a person could ever want. It is at the same time wild and industrialized, thrilling yet safe, ancient and modern. It is a place for people to safely explore something they may never otherwise experience. 

Benefit: This benefits the target market because it allows them to experience several types of vacations as once. Vietnam is a country that offers everything a person could want. It’s an adventure, but a safe one that can be customized to each individual person’s wants and needs.

Is it unique: Many countries can claim that they offer a variety of experiences, however Vietnam offers it to an even greater extent. It has gorgeous beaches, incredible wilderness spaces, wildlife, and cities all wrapped into a small country, which makes it possible for individuals to experience everything. China, Russia, and U.S. and other large countries do offer this benefit, but not in such a convenient package, and not with the same adventurous feeling that Vietnam provides. Tourists here can experience all this while feeling like they are exploring a land that has never been touched before, something that more commonly traveled countries cannot boast.

Is it new?: The answer to this is both yes and no. Vietnam’s landscape has always offered a variety of beautiful locations and many cities and heritage sites are also rather old. However, new innovations offer more adventure and more unique experiences such as more specialized tours, modern cities, and luxury hotels. It is also worth noting that Vietnam has also started becoming recognized as an ok place to travel now that it has recovered from the Vietnam War, which devastated the country.

Negative Perceptions: By targeting a younger population, Vietnamese tourism avoids some tricky issues to overcome. The younger population often times is not aware of much of went on during the Vietnam War and as such they do not have such negative feelings towards the country. They are able to simply appreciate Vietnam for the beautiful, unique country it is rather than a site of war. They also are able to avoid negative connections with communism, as many people not alive during the cold war have no strong feelings about communism either. Finally, the image of Vietnam as a wild, strange place works in our favor as we can sell it as an adventure rather than just another prepackaged, cookie cutter vacation. We may have to deal with some questions of safety as the result of the war, but that shouldn’t be too hard to handle.

Supplemental Points: Since we are selling Vietnam as an exotic, multifaceted adventure, there are not many huge points to be made especially since a little mystery could help with the allure. We do however need to make sure that our target market understands that Vietnam is safe and that they will not be in any danger as they explore what the country has to offer.

Action: Once again we would like our target market to be aware of Vietnam as a possible tourist destination so that they hopefully will look up information about the country and begin planning a trip as soon as possible.

